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HOME TO SOME OF AUSTRALIA’S MOST LOVED
ENTERTAINMENT BRANDS AND PERSONALITIES

We are building a more innovative, connected and multi-faceted
media and entertainment network

around the audiences that drive brands success.
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RATINGS MOMENTUM

SURVEY SURVEY
1-8/2013 1-3/2014 CHANGE +/-

10+ SHARE %

ARN 17.7% 220% § +43

SCA 22.2% 18.5% | -3.7
A

NOVA 15.8% 17.1% 1.3

Source: GfK Survey 1-8/2013 v Survey 1-3/2014 - Mon to Sun 05.30am to 12.00mn SMBA



MORE PEOPLE LISTENING

AVERAGE CUME AVERAGE CUME CHANGE

#1-8, 2013 #1-3, 2014

ARN 1,125 1,422 297 26%

SCA 1,253 1,031 -222 -18%
NOVA 1,243 1,388 145 12%
" ARN 1,382 1,495 113 8%
§ SCA 1,437 1,436 -1 0%
2 NOVA 1,297 1,399 102 8%
ARN 635 711 76 12%
SCA 704 698 -6 -1%
NOVA 511 512 1 0%
. ARN 428 440 12 3%
§ SCA 386 385 -1 0%
. NOVA 295 320 25 8%

Source: GfK Survey #3, 2014 - Mon to Sun 05.30am to 12.00mn (000’s)



RADIO’S INFLUENCE IS EXPANDING
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THE WORLDS FASTEST GROWING
DIGITAL ENTERTAINMENT PLATFORM

_ ~ 84m Monthly 1,750+ Live Stations
Unique Station Site Visitors ’ & Custom Radio

\HEARTRADI O 17m+ songs, over 400,000
v e g artists

45m+ Registered
Users

148m+ Monthly Total
Listening Hours v

Create Station
Custom Station
Enter Artist or Song to Create Station

Q Search foran agi

300m+ IHR App
Downloads & Upgrades

By Gone

iHeartRadio Music

Over 81m Monthly Mobile
Festival & Village ‘ '

Listening Hours

Ultimate Pool
Party & Ultimate

> 34.8m Monthly IHR
Country Festival

Mobile Uniques

iHeartRadio
Theaters A

iHeartRadio A
Music Awards

A\ Facebook
6.7m+ likes

6 connected home

products Twitter

291,000+ followers

Auto In-Dash V ‘ Tablet
9 automotive products 6 tablets



UNIQUE POSITIONING

Music Radio Radio

Lean forward Lean back
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UNMATCHED MOMENTUM

30 MILLION

IHEARTRADIO WAS THE FASTEST
TO REACH 20M AND SECOND
FASTEST TO REACH 30M. 602 DAYS

1,059 DAYS

1,089 DAYS

1,392 DAYS

1,502 DAYS

SY3ISN d3H3LSIDTE MIN 40 39NN

1,525 DAYS

NUMBER OF DAYS UNTIL 30 MILLION REGISTERED USERS

*Source: Comscore Media Metrix, March 2013; **Source: Comscore Media Metrix, March 2013, Multi-platform Q' n Q



COMMERCIAL OPPORTUNITIES

Content

Marketing Audio and

Video
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radio stations -
Digital
Yol B 527 D,splay

iHeartRadio

Jay-Z Radwo

Building
rich data

activation




WALMART
B SONGS OF

v CREATE S, MY STATIONS Q Stations, Shons, Artises, o Songs
'€ RADIO R TATION b

| P

Hit “ploy* to start Estening,

Songs of the S.
”""“"’”’-’—‘mwifon Walmart partners with iHeartRadio on a year-long
m'" , ; campaign featuring a continuously evolving custom
= iiiicane station on iHeartRadio, providing listeners relevant
NS B seasonal content around key shopping holidays

The Feeg and occasions.

Comments

+  “Songs of the Season” brings listeners 7
themed stations including:

147 commenys

o  Workout music in January (New

- Year’s Resolutions)
,W"fﬁff;f',:j:;u;;-- o bt o Love songs in February (Valentines
b0V -t Mg 23,013, Day)
,,a(“ " » o Summer hits in July (BBQ)
. »””:“’" ) ettt e o Holiday favorites in December

* Custom iHeartRadio digital station and custom
skin

* High level of social engagement and as many
as 100,000+ unique listeners per month

8%,




TARGET + JUSTIN
TIMBERLAKE
rleam ALBUM RELEASE

An integrated multi-platform campaign to leverage Target’s
groundbreaking relationship with Justin Timberlake, generate
excitement for the Exclusive Deluxe Version of the “20/20
Experience” album, reinforce Target as a pop-culture brand,
and drive album sales.

National network roadblock for album premiere with
dedicated JT custom digital station on iHeartRadio

Album Release Party featuring a live audio and web
broadcast, including special airing on The CW Network

JT takeover hour on 175 stations in 164 markets

More than 600 million impressions generated by the
campaign

968,000 album copies sold in the first week and was one
of Target’s top three best-selling albums in the last
decade

ny







AUSTRALIAN MONTHLY AUDIENCE

MONTHLY TO DATE
J U
THIS 7.3M 260,000 308,000 207,000
MONTH . . unique v151tors app downloads reg1szered
impressions i0S 70% users
Android 30%
] .
= ===
JU
71M 249,000 274,000 186,000
page umque app downloads regls!ered
impressions visitors i0S 70% users

Android 30%

| N o

Source: App store, Google Play & Clear Channel



LISTENING STATS - APRIL

TOTAL MOBILE TOTAL WEB
STREAMING HOURS STREAMING HOURS

2.2M

Recently Played

95% Live Radio Listening 98% Live Radio Listening
5% Custom Radio Listening 2% Custom Radio Listening

TOTAL HOURS STREAMED IN THIS MONTH: 3.7M
TOTAL TRACKS STREAMED IN THE MONTH: 45.5M

®

iHeart
RADIO

0y

Source: Akamai & Level 3 Streaming



ENGAGING A YOUTHFUL AUDIENCE

T
22

40% 60%

male female

1IN3IS
UNDER 25

62

25-54 yrs

Source: iHeartRadio database, April 2014
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: Monthly unique visitors to

! % Page impressions
ARN websites up 377% to i b 232% to 16.7m
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ARN’S 15 FACEBOOK PAGE
facebook 845 FACEBOOK PACES

| 537k

. Connecting with local audiences

446,000 . B WO
FOLLOWERS . encf

Strongest social media engagement




DRIVING SOCIAL ENGAGEMENT

Inside Radio Kyle and

Jackie O out

KYLE & JACKIE O ON LOCATION IN DUBAI 3 =Tl and about
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JES MAHNNG |

a camel and
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COMMERCIALISING THE GROWTH

Total value of radio metro market -
$690m

ARN outperforming market and
growing share

Driving ratings in major markets

— Sydney (5214m) - No. 1 & No. 2

— Melbourne (5212m) - No. 1 & No. 2
— Brisbane ($108m) - No. 1

— Adelaide ($564m) - No. 1

Mix of revenue focusing on higher
yielding agency clients

Investment in sales capability to
support growth strategy

8.00%
7.00%
6.00%
5.00%
4.00%
3.00%
2.00%
1.00%
0.00%
-1.00%
-2.00%
-3.00%

Market Growth V ARN

2012

2013

B Market

-1.60%

2.40%

m ARN

5.90%

6.60%

mn




CROSS PLATFORM SELLING IN ALL MARKETS
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